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Executive summary
The graduate labour market in the academic year 2016/17 remained buoyant, according to the
heads of AGCAS member careers services who participated in the 2017 survey. Recruitment activities
organised by careers services remained largely stable, with new patterns of employer and student
engagement emerging. More targeted initiatives were developed to support specific student
groups, especially widening participation (WP) students. There was an increase in the number of
placement and/or internship opportunities available to students.

Key findings


Heads of service remain confident in the graduate labour market. A slightly higher
percentage of heads (89.1%) recorded a positive or neutral response to the statement about
the buoyancy of the graduate labour market in the academic year 2016/17 compared to
the previous year’s survey.



Similar to the observations captured in the previous year’s survey, vacancies within IT and
engineering increased. Vacancies within the public, legal and finance sectors declined.



Overall, AGCAS members’ service provision remained largely the same in the academic year
2016/17 as the previous year. Over 90% of services organised careers fairs and/or other
recruitment activities on campus. A higher percentage of heads reported that the volume of
recruitment activities in their careers service had increased or stayed the same than in the
previous year’s survey.



More than half of heads reported that their services had been involved in developing degree
apprenticeship programmes, a significant increase compared to the previous year. Degree
apprenticeships are still in the early stages of development at many universities. However,
service involvement in the development of degree apprenticeships appears more clear-cut
than in the previous year.



Three quarters of careers services managed placements and/or internships, a slight increase
on the previous year.



Nearly two thirds of heads stated that that their services had developed new or increased
existing career interventions. More careers services had developed targeted initiatives for
specific groups such as first-year, widening participation (WP) and female students.



Employer engagement remained positive in almost all the careers services represented in the
survey. Most careers services had increased their engagement with employers. Of the heads
whose service organised careers fairs, over nine out of ten reported that employer
attendance had increased or stayed the same. A slightly higher percentage of heads (91.7%)
Page 7

AGCAS GRADUATE LABOUR MARKET SURVEY 2017

reported that finding and setting up placements and/or internships with employers had been
no harder than the previous year.


New patterns of employer engagement:
o

More careers services reached out to engage local employers and SMEs

o

High impact awards, e.g. Times University of the Year, attracted new employers to
contact careers services proactively

o

More employers were interested in bespoke recruitment activities, but there is no sign
of a move away from careers fairs



Overall, student engagement in different types of recruitment activities and career initiatives
increased. A higher percentage of heads observed an increase in students’ take-up of
placements/internships than in the previous year. Increased interest from students, careers
services opening-up placements/internships to all, and more variety of opportunities
contributed to students’ take-up of placements/internships.



Nearly three quarters of careers services offered targeted initiatives for WP students. Over two
thirds of heads observed an increase in students’ engagement with career interventions of
this type.



Over three quarters of heads reported an increase in students’ engagement with career
interventions in general. The growth is largely owing to an increase in traditional provision, e.g.
one-to-one guidance sessions, and new types of service provision. Good collaboration with
academic colleagues and students’ proactivity also contributed to the growth.



Many universities have adopted new strategies to engage local employers and improve
graduate retention in their region. When heads’ perceptions of the volume of graduate
vacancies advertised in their services are mapped by region/nation against the statistical
indicators of employment and workforce, some gaps emerge. More work may be needed to
engage local employers in some regions.
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1 Introduction
This is the fourth time AGCAS has undertaken the annual AGCAS Graduate Labour Market Survey.
There have been significant changes to higher education (HE) policy since the survey started in
November 2014, with varying regional and national impact on higher education careers services.
AGCAS member services are united by the shared challenge to improve student employability and
graduate outcomes, the key indicators used by stakeholders to evaluate universities’ performance.
This has driven careers services to extend their service provision and to increase engagement with
students, employers and other stakeholders.
To meet student and institutional demands around graduate outcomes, many AGCAS member
services have evolved their service provision in different ways — change of location, extension of
opening hours, adoption of new CRM and/or vacancy systems — to enable data-informed service
provision, develop bespoke initiatives and increase recruitment activities.
To reflect the development of AGCAS member services’ provision, the AGCAS Graduate Labour
Market Survey has also evolved over the years: from a survey designed to capture heads of services’
perceptions of the graduate labour market to a survey that not only reports heads’ confidence levels
in the graduate labour market but also monitors the key changes in recruitment activities on campus
and trends in student and employer engagement.

1.1 Innovation in research methodology
The research method of data collection used in this year’s survey is the same as that used in previous
years. Almost all of the questions asked in the current survey remain the same as those asked in 2016.
The key questions about heads’ perceptions of the buoyancy of the graduate labour market and
their sense of the volume of graduate vacancies advertised in their services have been asked in all
surveys since 2014. The data collected over the years enables innovation in data analysis and
reporting through the introduction of new indicators.

Confidence indicator of graduate labour market (CIGLM)
CIGLM represents heads’ confidence levels in the graduate labour market in the previous academic
year1. The value of CIGLM is the percentage of the heads whose responses to the statement “the

1

The academic year starts on 1 August and ends on 31 July the following year.
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graduate labour market was more buoyant in the year to 31 July 2017, compared to the year to 31
July 2016”2 were either ‘strongly agree’, ‘agree’ or ‘neither agree nor disagree’. The higher the value,
the more the heads who perceived a buoyant or stable graduate labour market, hence a higher
level of confidence in the graduate labour market.

Confidence indicator of graduate vacancies (CIGV)
CIGV represents heads’ confidence levels in the volume of graduate vacancies advertised in their
services in the previous academic year. The value of CIGV is the percentage of the heads whose
responses to the statement “my sense is that there was an increase in the vacancies (of all types)
advertised in my service in the year to 31 July 2017, compared to the previous year”3, were either
‘strongly agree’, ‘agree’ or ‘neither agree nor disagree’. The higher the value, the more the heads
who perceived an increase in or a stable volume of graduate vacancies advertised to students,
hence a higher level of confidence in the graduate vacancies available to students.

Since increasing numbers of careers services have adopted advanced vacancy systems with data
management capacity, most heads’ responses are based on actual numbers reported through their
vacancy systems rather than subjective evaluation. CIGV has the potential to represent the actual
change in the volume of graduate vacancies advertised to students where advanced vacancy
systems are available.

1.2 Profile of survey participants
The total number of valid responses in this survey is 83. Although the response rate is lower than the
previous year, the responses are from a wide range of regions/nations and different types of
universities. The characteristics of the participating universities can be found in the appendix.

2
3

The statement is that used in the 2017 survey and in previous years’ surveys.
The statement is that used in the 2017 survey and in previous years’ surveys.
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2. Heads’ perceptions of the graduate labour market
Overall, heads’ responses demonstrate that they remain confident in the graduate labour market:
CIGLM is slightly higher than that in the previous year’s survey, although the CIGV is slightly lower. In
line with the previous year’s survey, vacancies within IT and engineering increased. Vacancies within
the public, legal and finance sectors declined.

2.1 Confidence in the graduate labour market
Most of the heads who participated in this survey (61.4%) perceived the graduate labour market as
more buoyant in the year to 31 July 2017 compared to the previous year. The proportion of heads
who perceived the graduate labour market as less buoyant is slightly lower than the previous year.
Figure 1: A comparison of CIGLM since 2014
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50%
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Strongly disagree

No response

Base: 108 in 2014, 81 in 2015, 94 in 2016, 83 in 2017

2.2 Observations of vacancy advertisements
Despite incomparability at some participating universities due to a switch to new vacancy handling
systems, the majority of heads reported an increase in the vacancies (of all types) advertised in their
services in the year to 31 July 2017 compared to the previous year.
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Figure 2: A comparison of CIGV since 2014
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2.3 Changes in industrial and occupational sectors
According to the word clouds produced by WordItOut (Figure 3 and Figure 4) IT, engineering,
technology, business and finance were the industrial sectors reported by heads as noticeably more
buoyant during the academic year 2016/17. Legal, public, finance, energy and the arts were the
sectors reported as less buoyant.
It is not unusual to see some sectors, e.g. finance, business, present in both camps. Some employers
target new/different universities to promote their vacancies, which can lead to an
increase/decrease within services; the development of new business and subsequent decline in
existing business within the same sector can also cause this.
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Figure 3: Increases and decreases observed in graduate vacancies by industrial sector in 2017
(word cloud outcome)

Industrial sectors with increased vacancies

Industrial sectors with decreased vacancies

Page 13

AGCAS GRADUATE LABOUR MARKET SURVEY 2017

Figure 4: Increases and decreases observed in graduate vacancies by occupational sector in
2017 (word cloud outcome)

Occupational sectors with increased vacancies

Occupational sectors with decreased vacancies
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When free text responses were coded according to the UK Standard Industrial Classification of
Economic Activities 2007 (SIC 2007), graduate vacancies advertised at universities had increased in
10* out of 17 industrial sectors (Figure 5).
Heads’ observations of the buoyancy of industrial sectors differ from the findings of other labour
market research, such as the Institute of Student Employers (ISE) Annual Survey in 2017. Since
universities increasingly engage a wider range of employers, particularly small and medium sized
employers (SMEs) who are often not ISE members, such differences are unsurprising.
Figure 5: The percentage of heads who reported increased and decreased industrial sectors in
20174
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Base: 78 valid responses

4

Only the responses from heads at UK universities are included here to enable comparison.
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However, when heads’ observations are compared to the ONS census of industrial employment
numbers released in June 2016 and 2017, the trend of changes match each other in more than half
of the sectors. The ONS census is much wider than ‘graduate vacancies’, however this finding
suggests that graduates become an important part of the labour force in some industries and that
the buoyancy of the graduate labour market links closely to industries’ labour force needs.

Figure 6: A comparison, by industrial sector, of heads’ observations of changes in graduate
vacancies and ONS’ changes in employment in 20175
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Source: EMP13: Employment by industry (Labour Force Survey),
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetyp
es/datasets/employmentbyindustryemp13
5
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3 Overview of service activities
Overall, AGCAS members’ service provision remained largely the same in the academic year
2016/17 as the previous year. However, the majority of the heads in the current survey reported that
their services were involved in developing new or increasing existing career interventions.

3.1 Careers fairs
Almost the same percentage of heads as in the previous year’s survey reported that their services
had organised careers fairs on campus in the academic year 2016/17.

Figure 7: The percentage of careers services organising careers fairs on campus6
100%
80%

91.5%

91.6%

2016

2017

70.4%

60%
40%
20%
0%
2015

Organised careers fairs

Base: 83 valid responses

A higher percentage of heads reported that the number of careers fairs organised by their services
had increased or stayed the same compared to the previous year. ‘Business development by the
team’ is still the key reason for the increase. Other reasons include:

6



Innovation in the type of careers fairs, including sector specific fairs and more bespoke events



Increasing demand from students and/or employers



New strategy and more staffing/resources available.

The question was asked differently in 2014, making it incomparable.
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Figure 8: The percentage of the reasons for an increase in the number of careers fairs
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3.2 Other on-campus recruitment activities
The percentage of careers services organising other on-campus recruitment activities in the
academic year 2016/17 remains almost the same as in the previous year, as does the percentage of
heads reporting an increase in the volume of such activity.
Figure 9: The percentage of careers services organising other on-campus recruitment activities
100%
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80%
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40%
20%
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Base: 82 valid responses
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Figure 10: The percentage of heads reporting a change in the volume of other on-campus
recruitment activities
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In reviewing heads’ explanations for the increase in other on-campus recruitment activities a trend
emerges, which can be summarised by one comment: “employers were keen to engage with
specific programme areas and target student groups”. A number of heads left similar comments.
Both internal and external drivers have contributed to the increase in other on-campus recruitment
activities organised by careers services: proactivity in engaging more employers (including local
SMEs) in response to internal strategies to focus on specific activity, with increased staffing and
resources making this possible.

Increased:
“There was an uplift for new activity, such as breakfast networking events and speed
interviewing.”

“Increase in SME engagement.”

“Due to increased capacity we secured more employer presentations on campus. Noted
some organisations have a preference for targeted careers education sessions as opposed
to on-campus fairs.”
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3.3 Degree apprenticeships
More than half of heads reported that their services had been involved in developing degree
apprenticeship programmes, a significant increase compared to the previous year.
Figure 11: The percentage of heads reporting service involvement in developing degree
apprenticeship programmes
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80%

100%
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Base: 76 valid responses
Nevertheless, heads’ comments reveal that degree apprenticeships are still in the early stages of
development at many universities. Only one head mentioned that a number of degree
apprenticeship programmes were running at their university. A few heads reported that funding had
been made available to develop degree apprenticeships within their institution. The programmes
referred to in heads’ comments are predominantly STEM or health related.

“Our first programmes are running within our Engineering Faculty and we will have additional
programmes in place for the next academic year in the digital, business and technology
areas.”

“Computing Science has been awarded Graduate Level Apprenticeship funding, the first at
this university.”
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“For 2018-19 we are looking to recruit to Construction/Built Environment Degree
Apprenticeships. We will also start the development work on OT and Podiatry, Advanced
Clinical Practice and Nursing, Teaching (TBC), Surveying, Chartered Town Planner and a
Chartered Management Degree Apprenticeship”.

Overall, service involvement in the development of degree apprenticeships appears more clear-cut
than in the previous year.

“The careers service is represented on the University's Degree Apprenticeships Steering
Group. The university is in the process of developing one degree apprenticeship, in Power
Engineering, and is otherwise engaged in exploring employer interest levels.”

“We have been involved in supporting this activity, primarily via our market information
data.”

“The careers and placements team as a service is part of wider university conversations to
ensure degree apprenticeships are employer demand led and to ensure the institution isn't
diluting the placement offering, which is a focal KPI.”

3.4 Managing placements and/or internships
Three quarters of careers services managed placements and/or internships, a slight increase on the
previous year. A few heads stated that this was the first year their careers service had been involved
in managing placements and/or internships.
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Figure 12: The percentage of careers services managing placements and/or internships
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Base: 81 valid responses

3.5 Service development
In six out of ten careers services, new types of career interventions had been developed and/or the
volume of existing provision had increased. More careers services had developed targeted initiatives
for specific groups, such as first-year, widening participation (WP) and female students.
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Figure 13: The percentage of careers services that had developed new or increased existing
career interventions
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Targeted student engagement:
“Developed a work shadow scheme bespoke to BME and/or women students in STEM and
also one aimed at first years in response to employers reporting these were hard to reach
areas.”

“Provided additional careers forums focused on less represented graduate options, e.g.
journalism, broadcasting, marketing, social work, etc.”

Self-employment support:
“Increased support for freelancers due to high levels of self-employment in the creative
sector.”

Page 23

AGCAS GRADUATE LABOUR MARKET SURVEY 2017

Growth of a business start-up programme to support increasing number of self-employed
graduates.”

Increase in service provision:
“Introduction of a skills award based on pillars such as professional and personal
development, community contribution, health and wellbeing and environment/green
activities.”

“More professional mentoring to support students who need to build connections with
industry and increase confidence in their skills.”

“Greater focus on supporting unemployed graduates.”

Service innovation:
“Moving to online delivery for employer presentations, e.g. inviting employers who attend
our fairs an opportunity to send a short video or PowerPoint with voice-over for upload on to
our internal learning environment.”

Initiative for first-year students:
“Piloted a work shadow programme for first-year students aimed at WP to enhance their
work experience.”

SME/local employer support:
“We are working to encourage more graduates to stay in the city/region, especially with
SMEs”.
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4 Employer engagement
Employer engagement remained positive in almost all the careers services represented in the survey.
Heads’ comments reveal that some employers were proactive in making contact with careers
services to engage in specific events.

4.1 Employer attendance at careers fairs
Of the heads whose service organised careers fairs in the academic year 2016/17, over nine out of
ten reported that employer attendance had increased or stayed the same.

Figure 14: The percentage of heads reporting a change in the number of employers attending
careers fairs
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A slightly higher percentage of heads reported that the type of employers who attended careers
fairs had stayed the same compared to the previous year’s survey. Only in a few cases did changes
in the type of employer link to a decline in employer attendance. According to heads’ comments,
regardless of whether they had indicated that the type of employers had stayed the same or
changed, employer engagement is clearly driven by service strategy.
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Figure 15: The percentage of heads reporting a change in the type of employers attending
careers fairs
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Stayed the same:
“To provide a balanced fair for the students we try to ensure a spread of employers across
all industry sectors.”

Changed a little:
“The change was at our behest - we wanted to bring more SMEs and local organisations in
alongside the terrific support we get from TT100/Milkround employers.”

Changed significantly:
“We found that more employers approached us to attend due to the focus on social
mobility.”

“Much wider spread of employers, necessitated by a huge drop in oil and gas companies
attending.”
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4.2 Employer provision of placements and/or internships
A slightly higher percentage of heads (91.7%) reported that finding and setting up placements
and/or internships with employers had been no harder than the previous year.
Figure 16: Heads’ perceptions of finding and setting up placements and/or internships with
employers
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Base: 65 in 2016, 60 in 2017
Harder:
“We have seen an increase in employers offering unpaid placements, which means we
have had to turn some employers away.”

“There is more competition from local competitor institutions. We have more students to
place in placements and internships and student and graduate engagement is more
challenging than ever before.”

“Less engagement from specific sectors.”

Easier:
“Our systems are gradually improving, making the process easier.”
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“Some of our courses have excellent relationships with industry so setting up placements has
not been difficult in this regard. Our placements team also work hard to develop new
relationships and have been able to build on this every year.”

“Our networks have grown and we are in more academic departments and the profile of
our service has grown.”

“Have good systems in place to deliver this and good links with the local SME sector.”

“Engaging with employers about placements has been positive. The challenge comes more
on the student side.”

4.3 Patterns of employer engagement
Most careers services had increased their engagement with employers in the academic year
2016/17. Heads’ comments reveal new patterns of employer engagement:


More careers services reached out to engage local employers and SMEs



High impact awards, e.g. Times University of the Year, attracted new employers to contact
careers services proactively



More employers were interested in bespoke recruitment activities, but there is no sign of a
move away from careers fairs.
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5 Student engagement
Overall, student engagement in different types of recruitment activities and career initiatives
increased.

5.1 Student attendance at careers fairs
A higher percentage of heads observed a decline in student attendance at careers fairs in the
academic year 2016/17 compared to the previous year.

Figure 17: The percentage of heads reporting a change in the number of students attending
careers fairs
80%

60%

72.0%
57.3%

40%

30.7%
23.2%

20%

12.0%
4.9%

0%
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Base: 82 in 2016, 75 in 2017

The decline in student attendance at careers fairs was largely caused by changes to the nature or
timing of events and CRM systems. One head reported that a decline in the first half of the year had
been reversed by the end of the academic year.

The key reasons for the increase in student attendance can be summarised as:


Enlarged size of careers fairs



Good collaboration with marketing teams and academic colleagues to engage students



Increase in specific careers fairs



Engagement of first and second-year students
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Improved resources and staffing

Although some heads did not observe an increase in student attendance at careers fairs, they did
report better student engagement with employers at fairs:

“…but students stayed for longer and employers reported more meaningful conversations.”

“…but feedback from employers was that they were very focused and exactly who they
were intending to meet.”

One observation offers an insight into a possible future trend for careers fairs:

“Comment from employers that they are seeing more first/second year students at fairs
seeking internships rather than final years seeking graduate jobs. This leads us to believe (no
science to back it up, just intuition) that growing numbers of finalists have secured job offers
as a result of internships. As the offer of internships grows in HEIs the number of final year
students seeking work may reduce, altering the balance/purpose of fairs away from
graduate recruitment to earlier year engagement.”
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5.2 Student take-up of placements and/or internships
A higher percentage of heads observed an increase in students’ take-up of placements and/or
internships compared to the previous year.
Figure 18: The percentage of heads reporting a change in the number of students taking up
placements and/or internships
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The reasons why students’ take-up of placements and/or internships was lower in some services than
in the previous year are diverse:

“Students’ take-up is lower despite number of placement opportunities at this university
being higher.”

“Fewer business students engaging in year-long placements.”

“Student engagement has increased and those that are interested in placements and
internships have found it more difficult to get past the applications stage than in previous
years.”

“Actual numbers are marginally less, but the percentage of students taking up these
opportunities has increased (smaller cohort sizes).”
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Increased interest from students, careers services opening-up placements and/or internships to all
and more variety of opportunities contributed to students’ take-up of placements/internships:

“This is the first year in which the careers service has formally offered a placement year
option, meaning that any undergraduate student can now undertake a recognised
placement year. While the university's overall placement numbers are relatively low, at 432
taking a 9-12 month placement, this represents an increase of 56% on the previous year. This
is largely due to increased interest from students.”

“Students like the microplacements (though they are very labour intensive in Careers)”

“Students are more engaged thanks to our online mandatory career module for first-year
students.”

5.3 Patterns of student engagement
5.3.1 Degree apprenticeships
Degree apprenticeships are still in the early stages of development at many universities, making it
difficult for the majority of heads to comment on students’ engagement with programmes. However,
nearly a quarter of heads observed an increase in students’ interest in, demand for or take-up of
degree apprenticeships. For some pioneers running degree apprenticeship programmes, good
collaboration with local further education providers has helped achieve positive results.

5.3.2 Initiatives for widening participation (WP) students
Nearly three quarters of careers services offered targeted initiatives for WP students. Over two thirds
of heads observed an increase in students’ engagement with career interventions of this type.
Allocated funding and dedicated resources/staffing have facilitated students’ awareness of and
engagement in targeted initiatives.

“An increase in the widening of opportunities and access points for this cohort of students.
We have a mentoring scheme dedicated to BME students, a university-wide programme
that prioritises WP students and, for 2017/18, we launched a WP initiative designed to
improve our undergraduate students' confidence in securing corporate opportunities and
raising their aspirations.”
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“Increased engagement through increased focus. Ran series of 'Day in the Life' events
taking students to employer premises to demystify what certain workplaces look like (e.g.
Canary Wharf).”

“We have recruited a dedicated team within the service to work with this student group.”

“More talk related to this but not much more action. Greater awareness of need to gather
more data and undertake more analysis rather than an increase in engagement by the
students.”

Figure 19: The percentage of heads reporting targeted initiatives for WP students
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5.3.3 General career interventions
Over three quarters of heads reported an increase in students’ engagement with career
interventions in general. The growth is largely owing to an increase in traditional provision, e.g. oneto-one guidance sessions, and new types of service provision. Good collaboration with academic
colleagues and students’ proactivity also contributed to the growth:

“We have seen a 30% increase in the number of students attending the Careers and
Enterprise Centre for drop- in and booked appointments and in the same period have seen
an increase in placement enquiries, up by more than 20%. This in part reflects a huge effort in
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working with academic units to raise the profile of our services, but also suggests a general
increase in engagement with future career among students.”

“Relaunch of service (post restructure) has seen increased intervention through directed
comms strategy from day one of the student journey.”

“Increased engagement linked to new initiatives such as the introduction of an
employability award.”

However, student engagement remains challenging. Although first-year students’ engagement
increased at many universities, engaging final-year students proved more difficult. Finding the right
time to engage students remains key:

“Increased first year engagement, but the majority of students still actively avoid us.”

“It takes more time to engage students; it is getting harder to reach them at the right time,
with the right message.”

“Finding integrated or timetabled slots or getting students to sign up for events by offering
certificates of attendance.”

Figure 20: The percentage of heads reporting student engagement with career interventions in
general
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6 Regional/national graduate labour market
Many universities have adopted new strategies to engage local employers and improve graduate
retention in their region. This chapter focuses on heads’ perceptions of the graduate labour market in
the regions/nations and the statistical indicators of regional/national employment and workforce.

Table 1 demonstrates heads’ confidence in the graduate labour market according to different
regions/nations. In line with the previous year’s survey, heads’ CIGLM is strongly associated to the
volume of graduate vacancies advertised in their services.
Table 1: CIGLM by regions/nations7
Region/nation

CIGLM

Scotland

77%

North East

100%

North West

50%

Yorkshire and Humber

100%

East Midlands

100%

West Midlands

100%

London

86%

South East

92%

South West

100%

Wales

100%

Northern Ireland

50%

Republic of Ireland

100%

Base: 83 valid responses

7

Three regions/nations with fewer than 5 responses: North East, Northern Ireland, Republic of Ireland
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However, CIGLM and CIGV do not match in every region/nation, largely owing to graduate mobility.
No patterns or trends emerge when the changes in the volume of graduate vacancies reported by
heads are mapped against the changes in employment and workforce based on ONS’ periodical
statistical release over a similar period of time.
Figure 21: Mapping, by region/nation, the changes in the volume of graduate vacancies
reported by heads against the changes in employment and workforce reported by ONS8
1.6

5%

1.4

4%

1.2
3%

1
0.8

2%

0.6
1%

0.4
0.2

0%

0
-1%

-0.2
-0.4

-2%

Heads: Graduate vacancies

ONS: Workforce

ONS: Employment

However, the gaps between the changes reported by heads and the changes in employment and
workforce reported by ONS are worth reflecting on. In those regions where a higher percentage of

The changes in the volume of graduate vacancies advertised is demonstrated through standardised CIGV,
which equals the mean of heads’ rating of the increase in vacancies (from 5 ‘strongly agree’ to 1 ‘strongly
disagree’) in a region/nation minus 3 (‘neither agree nor disagree’, which means no change). Changes in
employment and workforce were calculated using the employment/workforce number in a region/nation in
June 2017 minus that in the same region/nation in June 2016 divided by the employment/workforce number in
June 2016. Employment figures are drawn from the ONS survey of people (18-64) in employment; workforce
figures are drawn from the ONS survey of employers.
8
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heads reported a decline in graduate vacancies, e.g. the North West, an increase in employment
and workforce has been reported by ONS.

Correlation analysis outcomes indicate that both CIGLM and CIGV correlate to the percentage of
heads who reported an increase in employer attendance and student attendance at careers fairs.
This finding suggests that employer and student engagement in careers service recruitment activities
is a factor affecting the volume of graduate vacancies advertised in services and heads’
perceptions of the graduate labour market.
Figure 22: Mapping, by region/nation, CIGLM, CIGV and the percentage of heads reporting an
increase in employer and student attendance at careers fairs
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It is worth reflecting on some of the regional gaps to see if there is space to improve engagement
with employers and students.

Page 37

AGCAS GRADUATE LABOUR MARKET SURVEY 2017

Appendix: Institutional characteristics of survey
participants
Table 2: The distribution of the sizes of participating institutions
How many full time equivalent (FTE) undergraduate and postgraduate students are there in your
institution?
Response
Percent
10.39%

Response
Total
8

1

Less than 5,000

2

5,000-14,999

25.97%

20

3

15,000-24,999

38.96%

30

4

25,000 or above

24.68%

19

answered

77

Table 3: The distribution of the geographical locations of participating institutions
Where is your institution based?
Response
Percent
7.79%

Response
Total
6

1

East Midlands

2
3

East of England
London

0.00%
18.18%

0
14

4

North East

3.90%

3

5

North West

7.79%

6

6

South East (excluding London)

15.58%

12

7

South West

6.49%

5

8

West Midlands

6.49%

5

9

Yorkshire and Humber

9.09%

7

10

Northern Ireland

1.30%

1

11

Scotland

10.39%

8

12

Wales

7.79%

6

13

Republic of Ireland

3.90%

3

14

Other region or countries
(please specify):

1.30%

1

answered

77
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Table 4: The distribution of the university mission groups of participating institutions
Is your institution a member of any of the groups below?
Response
Percent
6.58%

Response
Total
5

1

Million+

2

Russell Group

21.05%

16

3

University Alliance

21.05%

16

4

GuildHE

9.21%

7

5

Other (please specify):

5.26%

4

6

My institution does not belong
to any mission group

36.84%

28

answered

76
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